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EDITORIALS 


CONVENTION —Anytime some 20,000 people, more or less, 
get together to talk business, the rumors are 
CHATTER jound to fly thick and fast. This year was 
no exception. First off, let’s scotch the always persistent rumor 
that next year the convention will go to Timbuctoo or some such 
illogical place. It was decided just about a year ago that the 
1956 convention will be held in Atlantic City. At this writing, 
where we go in 1957 has not been decided, but the official on 
that should be available within a few weeks, possibly even 
before this issue is mailed tomorrow. It should be noted that 
next year the National American Wholesale Grocers Association 
is pulling away from the canners, brokers, machinery and sup- 
plymen for the first time in many, many years. Even so, they 
never were an official part of the three-way convention. It 
should also be noted that Willis Johnson in his address before 
the brokers spoke of a split-level convention in Atlantic City 
next year. That’s the type that was tried once before with the 
eanners sales force and the brokers coming in first for two or 
three days and the canner production men and C.M.&S.A. group 
following. If we heard Mr. Johnson right, he didn’t say there 
would be that type of a convention, but he did say the broker’s 
executive committee preferred that type and hoped it would be 
that way in 1956. It is generally understood that the machinery 
and supplies folks, most of them at least, do not like that type 
of a convention. Some canners do and some do not. 


—How many people were there? To put it 
ATTENDANCE mildly it’s just a bit hard to say. Not too 
many days before the convention started, there were well 
founded reports that rooms could be had in the leading hotels. 
Round about the Hilton, Palmer House and the Morrison, at 
least, it was difficult shall we say to get something to eat at 
anywhere near eating time. There were times when it was a 
pretty good wait to get an elevator. At the opening general 
session, the only one held by the canners, on Saturday morning, 
the hall was well filled. The turnout for the merchandising 
session on Saturday afternoon was exceptionally good. The 
other canner meetings, Technical conferences, held on Saturday, 
Sunday and Monday were very poorly attended. The brokers 
session, as usual, was a sell-out. (The brokers have to go to 
get a room the following year.) 


Before the convention, we were going to say the build-up for 
the coming National Canned Corn Week Promotion, has been 
terrific, and so it has (see page 9), but judging from attendance 
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at the A.I.C. meeting, canners themselves haven’t been built-up. 
It was even more pitiful at the Tomato Council Meeting. Despite 
the fact that they had five all but undressed lovely little toma- 
toes for an attraction. Apparently the old saw that you can 
lead a horse to water but you can’t make him drink applies 
here. In these cases it seems doubtful even that the old 
Chinese water treatment would work. Just a bit ironical that 
while a half dozen sales experts were talking to empty seats, 
the, people who should have been in those seats were up in their 


Despite the above, it’s good news to learn that the NCA will 
continue its consumer and trade relations program with Dudley, 
Anderson and Yutzy. It was good to see too, that there was 
little or no thought of discontinuing it. As a matter of fact, the 


_ tooms talking to brokers about $1.10 fancy corn, and even less 


according to one unverified report. 


Board of Directors approved it as a part of the regular budget. 


At the merchandising session a half dozen experts, discussing 
whether or not a small canner could afford to merchandise, all 
but made the audience feel sorry for the big canner ... he has 
so many weaknesses and the small canner has so many advan- 
tages. It would be interesting to know, though, how many of 
the audience got the point that at least 5 out of the 6 were talk- 
ing about a small canner merchandising his own label .. . not 
the buyers ... The panel on the institutional market did so 
excellent a job and Hal Jaeger’s report of the survey of the 
market and its possibilities was so enticing that it might prompt 
many to go overboard on 10’s this year. Let’s hope those who 
are thinking along those lines are also thinking and planning 
to follow out in detail the principles laid down at this session. 
Good also to note that 10’s account for only 37 percent of 
institutional purchases. Others—214’s, 16 percent; 303’s, 15 per- 
cent; 5’s, 14 percent, etc. 


Marie Kiefer stole the show at the brokers meeting. Speak- 
ing of the R-P Act and specifically of violations of the brokerage 
section, and how they could be stopped, she said that this prac- 
tice is no different than bank robbing. The broker who often- 
times is in position to “get the license number” and does not 
report it, she observed, becomes a party to the discriminatory 
practice and drives another nail in the coffin of the Act. Quoting 
Abraham Lincoln, she said, “To sin by silence when they should 
protest makes cowards of men.” 


Equipment and supply firms were well satisfied, . . . In mos 
cases, better than two years ago in Chicago and better thar 
last year in Atlantic City. At least one firm said four times as 
good, but then again, that particular firm has stepped up its 
advertising in “The Canning Trade”. 
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NATIONAL 
CONVENTION ELECTIONS 


NATIONAL CANNERS' ASSN. — 
George B, Morrill, Jr., of the Burnham & 
Morrill Company, Portland, Maine, is 
the new President of the National Can- 
ners Association, succeeding E. E. Will- 
kie. ‘William U. Hudson, first vice-presi- 
dent of the Gerber Products Co., Oak- 
land, California, is NCA’s new Vice- 
President. Carlos Campbell continues as 
Executive Secretary-Treasurer. 


Mr. Morrill is a third generation mem- 
ber of the family that helped to found 
the Burnham & Morrill Company over a 
hundred years ago. The 41 year old 
executive, a Yale man, spent two years 
with the American Can Company Re- 
search Department at Maywood, Illinois, 
and then joined the family business. He 
has been a Director of the firm since 
1937. 


Mr. Hudson entered the canning busi- 
ness in 1922. He assumed his present 
duties with Gerber in 1943. He has 
served on the NCA _ Administrative 
Council, on the Raw Products Committee 
and the Western Laboratory Committee. 

New NCA Directors are: Frederick 
Bird, Medomak Canning Co., Rockland, 
Maine; Charles S. Bridges, Libby, Me- 
Neill & Libby, Chicago, Ill.; M. E, Brood- 
ing, California Packing Corp., San Fran- 
cisco, California; Carlton Clifton, Carlton 
Clifton & Sons, Milford, Delaware; 
Robert C. Cosgrove, Green Giant Com- 
pany, LeSueur, Minnesota; George 
Davidson, Foster Canning, Inc., Napol- 
eon, Ohio; Ralph Day, Marshall Canning 
Co., Hampton, Iowa; Samuel E. W. Friel, 
S. E. W. Friel, Queenstown, Maryland; 
Henry McK. Haserot, Hawaiian Canner- 
ies Co., Ltd., Kapaa, Kauai, T. H.; 
tichard R. Hipke; A. T. Hipke & Sons, 
'ne., New Holstein, Wisconsin; Wesley 
Jense, Pleasant Grove Canning Co., 
leasant Grove, Utah; Max Lehmann, 
Northwest Packing Co., Portland, Ore- 
zon; T. N. Lyons, Morgan Packing Co., 
ine., Austin, Indiana; D. E. Martinelli, 
lake County Cannery, Inc., Upper Lake, 
California; Walter W. Maule, Mushroom 
Sooperative Canning Co., Kennett 
Square, Pennsylvania; Arthur Mendonca, 
“, E. Booth Co., Inc., San Francisco, Cal- 
ifornia; B. E. Richmond, Richmond-Chase 
Co., San Jose, California; Daniel Rosen- 
baum, Sugar Rose Canning Co., Tampa, 
Florida; C. L. Rumberger, H. J. Heinz 
Company, Pittsburgh, Pennsylvania; Ry- 
land Thomas, Thomas & Drake Canning 
Co., Haskell, Oklahoma; Elmer Williams, 
DeJean Packing Co., Braithwaite, Louis- 
iana; Walter W. Wilson, Silver Creek 
Preserving Corp., Silver Creek, New 
York; Irving Goldfeder, Hunt Foods, 
Ine., Fullerton, California; W. Allen 
Markham, Markham Bros. & Co., Okee- 
chobee, Florida. 
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CANNING MACHINERY & SUP- 
PLIES ASSOCIATION—AII officers of 
C.M.&S.A. were reelected. They are: 
President, E. N. Funkhouser, Dewey & 
Almy Chemical Corp., Cambridge, Mas- 
sachusetts; Vice-President, Cliff K. Wil- 
son, Food Machinery & Chemical Corp., 
San Jose; Secretary-Treasurer, W. D. 
Lewis. 


New Directors are: Jules L. Bauer, In- 
terchemical Corporation, New York City 
and William E. Vaughn, American Can 
Company, New York City. They replace 
John Dingee of the Can Manufacturers 
Institute, and Bryan Clark Associated 
Seed Growers, New Haven, Connecticut. 


Mr. Dingee in his new capacity with 
the Can Manufacturers Institute is no 
longer eligible for membership in C.M.& 
S.A. He was elected to Honorary Mem- 
bership for life, in consideration of his 
extraordinary service to the Association. 
Mr. Dingee is only the second man to be 
so honored, the first being Past Presi- 
dent Gene Hildreth, formerly of Owens- 
Illinois, who left that firm to join the 
National Fruit Product Company at 
Winchester, Virginia. 


NATIONAL FOOD BROKERS ASSO- 
CIATION—Truman F. Graves, Graves- 
Chambers Company, Seattle, is the new 
National Chairman of the National Food 
Brokers Association. He succeeds Willis 
Johnson, Jr., Willis Johnson and Com- 
pany, Little Rock. Walter H. Burns, Sr., 
Walter H. Burns Company, Inc., Pitts- 
burgh, becomes 1st Vice Chairman; 
George E. Dillworth, Kierce & Dillworth, 
Ine., Detroit, 2nd Vice Chairman; Jean 
N. Bistline, Bistline Brokerage Company, 
Denver, 3rd Vice Chairman. W. Sloan 
McCrea, Earl V. Wilson Company, 
Miami, is the Member-at-large on the 
Executive Committee and Harry E. Cook, 
The Harry B. Cook Company, Baltimore, 
continues as Treasurer. Watson Rogers 
of Washington continues as President 
of the Association. 


The new NFBA Executive Committee 
consists of Mr. Graves, Mr. Burns, Mr. 
Dillworth, Mr. McCrea and the following 
three former National Chairmen: Mr. 
Willis Johnson, Jr., who has just stepped 
out of office; Mr. E. Norton Reusswig, 
Lestrade Bros., New York (1953), and 
Clarence Wendt, Allison & Wendt, Okla- 
homa City (1952). 


Mr. Graves first started in the food 
brokerage business in 1934 in Seattle, as 
a specialty man. He was later promoted 
to wholesale contacts. Before entering 
the brokerage field, he worked in the na- 
tional advertising department of a Seat- 
tle Newspaper. He formed his own brok- 
erage firm in 1944, and in 1947 the 
present partnership was organized. 
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NATIONAL AMERICAN WHOLE- 
SALE GROCERS ASSN.—Ned Fleming, 
President of the Fleming Co., Topeka, 
Kansas, was re-elected President of 
NAWGA. Also re-named to serve with 
Mr. Fleming for 1955 were French 
Fox of the Fox Grocery Co., Charleroi, 
Pa., who continues as Chairman of the 
board of the association and Stanley 
Seeman of Seeman Bros. Co., New York, 
re-elected Treasurer. 


The Association also elected four new 
Vice-President to serve for three-year 
terms. They are: C. O. Peterson, Alfred 
M. Lewis Co., Riverside, Cal.; Julian 
Ragland, C. B. Ragland Co., Nashville, 
Tenn.; Bruce Edenton, J. C. Edenton Co., 
Jackson, Tenn., and Henry Dean, Scriv- 
ner-Stevens Co., Oklahoma City, Okla- 
homa. Four new Governors were also 
named: Hargrove Bowles, Thomas & 
Howard Co., Greensboro, N. C.; Ernest 
Renzel, Renzel Grocery Co., San Jose, 
Cal.; H. D. Rosenblum, Golden Dawn 
Foods, Sharon, Pa., and Scott Webster, 
Forest City Wholesale Grocery Co., 
Rockford, Ill. 


OLD GUARD SOCIETY—Ogden Sells, 
retired, formerly a Vice-President of the 
Food Machinery Corporation, is the new 
President of the Old Guard. Mr. Sells 
has been on deck as Vice-President for 
several years, but unable to accept the 
Presidency, due to his health. He suc- 
ceeds William N. (Bill) Campbell, Fay- 
ette Canning Company, Washington 
Court House, Ohio. First Vice-President 
is T. J. Marguerite, Franklin-MacVeagh 
Company, Chicago. Second Vice-Presi- 
dent, Herb J. Barnes, Kaysville Canning 
Company, Kaysville, Utah. Secretary- 
Treasurer, John Dingee, Can Manufac- 
tusers Institute, New York City. 


YOUNG GUARD SOCIETY—Robert 
L. (Bob) Ejirich of the H. S. Crocker 
Company, Inc., Baltimore, is the new 
President of the Young Guard Society, 
succeeding Reid W. Jensen, Varney- 
Sunnyside Packing Company, Sunnyside, 
Washington. J. Ed Raley of Raley Bros., 
Ine., Atlanta, Georgia Brokers is first 
Vice-President with C. J. Tempas, Jr., 
Green Giant Company, Beaver Dam, 
Wisconsin, Second Vice-President. Herb 
Shek, H. S. Crocker Company, Inc., Bal- 
timore, had the duties of Treasurer 
tacked on to his Secretarial duties. 
Arthur J. Judge of The Canning Trade, 
Baltimore, continues as Recording Sec- 
retary. 


FORTY NINERS—AIl officers’ re- 
elected, as they serve on a 2 year basis. 
They are: M. R. Feeney, Lansing B. 
Warner, Inc., “The Canners Exchange,” 
Chicago; Vice-President, David S. Nay, 
Wm. J. Stange Co., Chicago; Secretary- 
Treasurer, Frank S. Langsenkamp, F. H. 
Langsenkamp Company, Indianapolis; 
Ex-Officio Officer, Robert A. Sindall, Jr., 
A. K. Robins & Company, Inc., Baltimore. 


Three new Board Members were named 
to fill vacancies due to expiration. Kent 
Upham, Owens Illinois Glass Company, 
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Toledo; Harry Miller, Burt Machine 
Company, Baltimore; and Roger Lueck, 
American Can Company, New York City. 
They succeed E, E. Judge of the Canning 
Trade, Baltimore; John Swift of White 
Cap Company, Chicago, and Gordon 
Sternke, formerly of the Rogers Brothers 
Seed Company who became a canner this 
past year, and so ineligible for the Forty 
Niners. 

New members admitted to the annual 
meeting were: Roland Krier, F. H. 
Woodruff & Sons, Inc., R. S. Savage, 
Kieckhefer Container Company, and 
William W. Simpson, Muirson Label Co. 


ASSOCIATED INDEPENDENT CAN- 
NERS—John P. Kraemer of the Mam- 
moth Spring Canning Company, Sussex, 
Wisconsin was reelected President. The 
three Vice-Presidents elected are: Bartol 
Silver, Charles B. Silver & Sons, Havre 
de Grace, Maryland; James P. Smith, 
Esmeralda Canning Company, Circleville, 
Ohio, and Reynolds Peterson, Big Horn 
Canning Company, Cowley, Wyoming. 
Graydon Jones continues as Secretary- 
Treasurer. Offices will continue to be 
maintained at Madison, Wisconsin, P. O. 
Box 29, with Harvey R. Burr in charge. 


TOMATO COUNCIL, INC.—Charles 
B. (Bob) Silver, II, of Charles B. Silver 
& Son, Inc., Havre de Grace, Maryland, 
is the new President of the Tomato 
Council, Inc., succeeding William R. Ed- 
monds of D. E. Foote & Company, Inc., 
Baltimore. Linwood Yates of Center- 
ville, Maryland is Executive Secretary- 
Manager with Wilson M. Jarboe of Har- 
rison & Jarboe, Sherwood, Maryland, 
Treasurer. 

Vice-Presidents are: N. B. Watson, 
Greenwich, New Jersey; R. W. Phillips, 
Berlin, Maryland; Mrs. Mary Lednum, 
Pocomoke City, Maryland; Ernest Lang- 
rall, Baltimore, Maryland; Earl Daniel, 
Deltaville, Virginia; Lou White, Clyde, 
Ohio; G. A. Turmail, Blufton, Indiana; 
A. Markham, Okeechobee, Florida; J. S. 
Guigino, Lawtons, N. Y. 


ASSOCIATION SECRETARIES—Presi- 
dent, J. Overby Smith, Texas Canners 
Association, Weslaco, Texas; Vice-Presi- 
dent, John W. Rue, Tri-State Packers 
Association, Easton, Md.; Secretary- 
Treasurer, Warren R. Spangle, Indiana 
Canners Association, Indianapolis, Ind. 


NORTHWEST CANNERS 
ESTABLISH SCHOLARSHIP 


The Northwest Canners Association 
has established an annual award to be 
made to the outstanding junior student 
majoring in Food Technology at Oregon 
State College, C. R. Tulley, Executive 
Vice-President announced February 17. 
The award will consist of a scholarship 
of $100.00 to be made available to the 
winning student at the beginning of his 
senior year, and the inscription of his 
name on a placque to be displayed per- 
manently in the Food Technology Build- 
ing. The selection will be made by a 
committee representing students, faculty 
and the Association and will be based 


on scholarship, personality and interest 
in food technology and the canning 
industry. 

Tulley added that while the student 
award, for the time being, is to be made 
only through the Food Technology De- 
partment of Oregon State College, it will 
be a continuing Association policy in the 
future to also consider students in other 
Northwest institutions when major 
courses in Food Tehnology comparable to 
those at Oregon State College are in- 
cluded in their curricula. 


NFBA TO BUILD 


Washington Headquarters of the Na- 
tional Food Brokers Association will soon 
be housed in the Association’s own build- 
ing, to be constructed later this year. 

In his annual report to the member- 
ship at the convention Willis Johnson, 
Jr., National Chairman said that ground 
had already been purchased and that 
actual construction would be underway 
soon. The property is located in one of 
the best and most rapidly developing 
parts of the city. It is around the corner 
from the National Canners Association’s 
new building and headquarters, and 
about a half-block away from a new 
modern office building known as_ the 
Associations Building in which will be 
the offices of many other trade associa- 
tions who maintain headquarters in the 
Nation’s Capital. 

Association membership reached a 
record total of 1,759 during 1954. 


BROKERS HONOR CRANBERRY 
FOUNDER 


Two hundred and fifteen brokers paid 
tribute to Mareus L. Urann, recently re- 
tired president of the National Cranberry 
Association, at the 21st Annual Ocean 
Spray Convention Breakfast Monday, 
February 21, at the Conrad Hilton Hotel. 

Mr. Urann originated canned cran- 
berry sauce in 1912 and has been the 
guiding force behind Ocean Spray which 
now packs 5,000,000 cases of Ocean 
Spray cranberry products in 8 canning 
plants in the United States and Canada. 
He retired December 21 after 48 years of 
leadership in the cranberry industry. 

Arthur Curren, Jr., of Boston, son of 
Ocean Spray’s first broker, presided at 
the testimonial breakfast. He paid tri- 
bute to Mr. Urann’s vision, to his long 
record of business achievement, and to 
the close alliance which has existed be- 
tween the National Cranberry Associa- 
tion and its brokers. 

George B. Morrill, Jr., President of 
National Canners Association recounted 
Mr. Urann’s many achievements: in build- 
ing this company to one of the outstand- 
ing canning companies in the country. 
The National Cranberry Association is 
one of the oldest members of the Na- 
tional Canners Association, and Mr. 
Urann has served for many years as a 
Director. 

Watson Rogers, President of the Na- 
tional Food Brokers Association, spoke 
warmly of Mr. Urann’s staunch support 
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of the brokerage system and said the 
National Cranberry Association is an 
outstanding example of close canner- 
broker relationship. 


In behalf of the Ocean Spray brokers, 
Arthur Curren presented to Mr. Urann 
an impressive set of desk accessories, 
and a lounge chair with a suitably in- 
scribed plate bearing each broker’s per- 
sonal signature. 


In accepting these gifts, and respond- 
ing to the tribute paid him, Mr. Urann, 
displaying the enthusiasm and driving 
force which has been typical of his long 
business career, said he is now making a 
career of retirement. He said he plans 
to spend much of his new leisure in 
writing of his experiences during 48 
years in the food industry. 


TRI-STATE SALES CLINIC AND 
SPRING MEETING 


The 1955 Annual Tri-State Sales Clinic 
and Spring Meeting will be held at 
Chalfonte Haddon Hall Hotel, Atlantic 
City, New Jersey, on March 9-10-11. 


Starting at 9:30 a.m., the entire day of 
March 9, 1955, will be devoted to the 
Sales Clinic. The Theme will be “Your 
Label—Does It Sell?” This subject will 
be covered fully by a panel, moderated 
by Csear Whitehouse, Executvie Direc- 
tor, Label Manufacturers National Asso- 
ciation, and will consist of leading per- 
sonalities in the field of designs and all 
types of users of labels representing the 
Consumer, Wholesaler, Retailer, Canner 
and Freezer. 

Some of the subjects that will high- 
light this session will be: “Theory and 
Practice of Sound Package Design”; 
“Telling the Consumer How To Use It”; 
“The Value of Labels That Sell From 
Three Points of View”; “Case Histories 
of Label and Package Modernization”; 
“Canned Foods Label Modernization”; 
“Modernization and Redesign for Spe- 
cialty Items”; and “Frozen Food Pack- 
ageing Redesign”. A Question and An- 
swer period will conclude the day’s 
session. 

Everyone using labels is invited and 
urged to attend this very informative 
meeting which will prove beneficial to 
all. 

Highlighting the Spring Meeting are 
discussions pertaining to Company Rela- 
tions with the Grower, Community and 
in Sales With the Trade. Rounding out 
the Spring Meeting will be discussion 
periods on new streamlined procedures 
for Quartermaster Procurement, C.m- 
mittee and Commodity Meetings. 


TRI-STATE ENTERTAINMENT 


The Society of Tri-Staters will spon-or 
a party at 9:00 p.m., March 9, 1955, ° or 
all members and their lady guests. ‘| he 
affair will be similar to the success ul 
nightcap party held in the same locat’.n 
in the fall of 1953. There’ll be no m:‘e 
guests but membership will be accept d 
at the door—$7.00 for initiation fee pls 
$5.00 for ticket. This will be the on|y 
social affair of the meeting. 
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Leaders of the entertainment world will deliberate over entries to the King and Queen of canned corn Contest in connection 
with National Canned Corn Week. Some of these shown above are from left: “Judge” Bill Cullen, top television personality; 
“Judge” Paul Webb, cartoonist creator of the Esquire hillbillies shown in the midst of a pile of entries from would-be contestants. 
(Results so far indicate all votes for Webb.) On right is “Judge” Walter Slezak, star of “Fanny”. There are many others of like 


stature. 


Massive Promotion Push Rolls Toward 


NATIONAL CANNED CORN 
WEEK 


Can Manufacturers Institute Coordinates Industry — 
Government drive to whittle down corn surplus. Top 
personalties in entertainment world to judge topsy 


turvy contest. 


One of the biggest and most unique 
food promotions ever undertaken by the 
Can Manufacturers Institute will be Na- 
tional Canned Corn Week, March 17-26. 
CMI, in cooperation with the Associated 
Independent Canners, will direct trade 
and consumer publicity to every segment 
of the American public. Backing the 
promotion are The Super Market Insti- 
tute. Agricultural Marketing Service of 
the . S. D. A., National Association of 
Ret | Grocers, National Association of 
Fo.'| Chains and I. G. A. 


' vst Governor to proclaim National 
Ca:.ed Corn Week in his state was 
Go. rnor Leo A. Hoegh of Iowa, where 


th tall corn grows. Asked to join 
rnor Hoegh in proclaiming the 
\ < were governors of five other lead- 


in, corn producing states: Theodore R. 
eldin of Maryland, George M. Leader 
of ennsylvania, Walter J. Kohler of 
W_ onsin, Orville Freeman of Minnesota 
a William G. Stratton of Illinois. 


THE LINE UP 


essages from all over the country 
ha» arrived at CMI’s New York Head- 
querters, requesting information and 
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promising support for National Canned 
Corn Week. Here’s the story to date, 
most of which has appeared in previous 
issue of “The Canning Trade,” but they 
are grouped here for emphasis. 


*The Texas Wholesale Grocers Asso- 
ciation has received bulletins on National 
Canned Corn Week with a request that 
members be enlisted to support the 
promotion. 


*At the request of the Wisconsin Can- 
ners Association, the United States De- 
partment of Agriculture has designated 
the period March 17-26 (covering two 
week-ends) for carrying out extra pro- 
motion of canned corn—and beans. In 
addition to listing the commodities on 
the February and March Plentiful Food 
List, which itself is sent to some 20,000 
organizations and groups who in turn 
reissue the list to their individual mem- 
bers, USDA has issued a special bulletin 
stressing “cheaper-by-the-case” to the 
food trade. Not content with that, USDA 
issued another special bulletin for maga- 
zine, newspaper, radio and television 
food editors, providing information on 
the plentiful quantity and quality of the 
items; stressing the farmer’s interest 
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and providing timely tips on serving, 
including recipes, the use of liquid, mak- 
ing sauces, the number of cups in the 
various size cans, etc. Also, a special 
leafiet is pushing saies of canned corn 
and canned green beans to schools for 
school luncheon programs, and to insti- 
tutions for their feeding operations. The 
material has been made _ available 
through USDA Field Offices and is being 
distributed to all segments of the food 
trade. 


*The Wisconsin Canners Association 
has kept canners, brokers, and distribu- 
tors informed of the development of the 
publicity since the news was first broken 
early in January by the Association’s 
market committee. 


*Consumer advertising by both of the 
major can companies is also helping the 
build-up. The January 24 issue of “Time” 
carried a double page Continental Can 
Company ad featuring sweet corn, and 
the same ad appears in “Business Week” 
and “Fortune”. American Can Com- 
pany’s double page ad in the February 
14 issue of “Life”, and in the February 
issue of “McCall’s” and “Good House- 
keeping”, carries recipes for corn, and 
green beans as well as sauerkraut in a 
“Pennsylvania Dutch Dinner’’. 


*Members of the Iowa-Nebraska Can- 
ners Association have been alerted and 
publicity suggestions for National Can- 
ned Corn Week participation were sent 
to them. A suggested news release was 
prepared for distribution to local news- 
papers, radio and TV stations. Members 
were also asked to encourage brokers 
and distributors to boost Iowa’s corn 
canning industry during the big promo- 
tion period. 


*Leading canned food organizations 
such as the Regent Canfood Company’s 
Division of Salem Commodities on the 
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West Coast, and The Kroger Company 
of Ohio requested details of the canned 
corn promotion in order to plan tie-ins 
with AIC. 


*The National Association of Retail 
Grocers is keeping its members fully 
posted on the campaign. 

*The Super Market Institute’s “Car- 
rier” ran a special box in its January 
issue headed “Let’s Help Sell Plentitul 
Canned Corn and Green Beans.” 


*Support from the National-American 
Wholesale Grocers Association included 
a promise of a real effort to stimulate 
the sale of canned corn and a request for 
ideas or suggestions to be included in 
bulletin releases to the entire member- 
ship. 

*A bulletin to members of the Wis- 
consin Food and Tobacco Institute urged 
special promotion of canned corn. 


*Activities of the Tri-State Packers’ 
Association, with executive offices at 
Easton, Maryland included two special 
meetings on corn merchandising, letters 
to all national distributing industry 
associations pointing up the canned corn 
promotion, as well as publication of a 
“Tri-Stater” with special emphasis on 
Canned Corn Week. 


*The National Association of Food 
Chains reported its investigation of the 
canned corn situation in a bulletin to 
merchandising executives of all its mem- 
ber companies. 


“The Iowa Food Distributors Associa- 
tion requested display material for dis- 
tribution to its members for their pro- 
motion of National Canned Corn Week. 


ENTERTAINMENT WORLD 
ALERTED 


And here is the latest—never before 
published dope supplied by Hal Jaeger 
at the Convention: 


The main publicity event of the corn 
canners’ big week will be the announce- 
ment of the winners of a King and 
Queen of Canned Corn Contest. The 
reigning royalty of canned corndom will 
be chosen from the ranks of the world 
of comedy entertainment. 

TIDE magazine, considered required 
reading by habitants of ad alley, better 
known to outsiders as Madison Avenue, 
broke the contest story in its February 
26th issue. Contest judge Pavl Webb, 
cartoonist creator of the famous Esquire 
hillbillies, is pictured by TIDE going 
through contest entry applications. Also 
named as judges were Bill Cullen and 
Jack Barry, television personalities; 
Ham Fisher, creator of Joe Palooka; 
Robin Chandler, actress; Walter Slezak, 
actor, currently starring in the Broad- 
way production “Fanny”; and Chairman 
Morey Amsterdam, of television fame. 


Chief Judge Amsterdam was recently 
reminded of his most serious obligation 
by delivery of a case of canned corn dur- 
ing his night club act currently appear- 
ing at the Copacabana. 
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Also noted in the TIDE article were 
some of the topsy-turvey rules of the 
contest, including such instructions as: 


1. EVERYONE IS ELIGIBLE — in- 
cluding relative and employees connected 
with advertising and public relations 
agencies participating ... in fact, they 
may even get a better break. 


2. DON’T WRITE A SENTENCE OF 
5,000 WORDS OR LESS TELLING 
WHY YOU LIKE CANNED CORN. We 
know you like it—we want to know why 
you want to be King or Queen of Canned 
Corn. 


3. NEATNESS DOESN’T COUNT— 
naturally, canned corn IS already neat, 
as are all contestants ... the judges too. 


4. BEAUTY MAY OR MAY NOT 
COUNT—depending upon what side of 
the bed the judges get out on the day 
of the contest. 


5. ENTRIES SHOULD NOT BE ON 
POST CARDS — the judges collect 
stamps. 


6. CONTESTANTS NAMES MAY 
BE SUBMITTED BY OTHER PEOPLE 
—therefore, any radio or TV personality 
may want to submit a statement as to 
why he DOESN’T want to win the con- 
test . . . not that it will help. 


7. LEGIBILITY DOESN’T COUNT 
—judges won’t have time to read all the 
entries anyway. 


RECIPE CONTEST 


On the serious side CMI has developed 
a series of recipes using canned corn; 
among them, King Corn Pudding, Corn- 
Vegetable Bake, Little Indian Corn 
Chowder and Corn-Cheese Sauce. 

Pictures in black and white and color 
have been distributed to food editors in 
the press, radio and television. More 
than 800 daily newspapers and 500 radio 
and TV stations will receive the recipe 
material. In addition, major wire ser- 
vices and Sunday Supplement food 
editors will receive pictures and recipes 
to present in their columns to millions 
of Americans from coast to coast. 


Another contest has been launched to 
back up the current recipe distribution. 
GMI has offered an award of $50 to the 
food editor who sends the best canned 
corn recipe to be judged by CMI Home 
Economists. A duplicate bonus of $50 
will be awarded to the reader who has 
sent the recipe to the winning food 
editor. The top recipe will be an- 
nounced and published as an additional 
highlight of National Canned Corn Week. 


Food trade publications, as well as 
those reaching the entertainment world, 
are being kept up to date on the promo- 
tion by bulletins from CMI and parti- 
cipating organizations. Merchandising 
and point-of-sale aids will be made avail- 
able to retailers wishing to tie into the 
campaign with special store promotions. 


Red & White Wholesaler Invites 
Manufacturers to Sales Seminar 


Processor representatives cut cans and 
explain quality advantages to R & W 
Salesmen 


An original plan to acquaint their buy- 
ers and salesmen with the key selling 
points of the many products handled by 
their firm was inaugurated by the Jen- 
kinson Grocer Company, Jacksonville, 
Illinois, this January. 

Called a “Sales Seminar,” the Jenkin- 
son Company, Red & White wholesalers, 
brought together their buyers and sales 
force with the representatives of manu- 
facturers at a conference in the Dunlop 
Hotel in Jacksonville. The plan operated 
by having groups of five salesmen and 
buyers spend a specific amount of time 
at the demonstration rooms of the repre- 
sentatives. 

Chief value of this plan is having key 
men in distribution—buyers, the sales 
force, and manufacturer—discuss a prod- 
uct’s merits and sales potentialities. It 
was found, for example, that the sales 
force was vitally interested in new con- 
vineing sales points for certain products 
which the manufacturer’s representative 
supplied. 


Mr. Dick DeZur of the Bushey & 
Wright Company, Chicago food represen- 
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tatives for Red & White brands pre- 
sented a demonstration and specific in- 
formation for the buyers and sales force 
on how to promote Red & White Brands. 
The important thing he said was open 
a can and give the customer at least one 
significant quality sales point about the 
product. For example, if the product is 
canned corn, he told them, point out that 
Red & White whole kernel corn is quick 
cooked, a decided advantage in protecting 
flavor, enhancing color. Red & White 
canned foods in general have many 
characteristics that make them tops in 
quality in their field. “The important 
thing,” said Mr. DeZur, “is to play up 
these points when making your approach 
to the customer.” 


“Cut the samples with the retailer 
whenever possible,” Mr. DeZur advo- 
cated, “and discuss the obvious advan- 
tage he has in stocking and promoting 
the Red & White line of foods.” 


The salesmen, buyers, and manuf:.c- 
turers’ representatives were enthusias‘ic 
about this experimental venture, accoid- 
ing to the Jenkinson Grocery Company. 
Company officials reported an atmos- 
phere in which everyone had the feeling 
of gaining new information and insights 
for doing their selling job better. 
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News 


and 


Cornell University has just issued an 
informative bulletin entitled, “Cost and 
Returns In Producing Sweet Corn for 
Processing on 37 farms in Western New 
York during 1954.” The bulletin contains 
a detailed breakdown of cost incurred 
in producing sweet corn, and among 
other things shows the average tonnage 
required per acre in order to break even. 


Dudley Swim has been elected a direc- 
tor of the California Packing Corpora- 
tion, San Francisco, Calif., succeeding 
the late Andrew G. Griffin. 


The Sun Garden Packing Company of 
San Jose, California has announced that 
it will again this year exercise its option 
to continue the operation of the Ensher, 
Alexander and Barsoom asparagus acre- 
age of 2300 acres and the canning plant 
at Isleton. The asparagus acreage is 
said to be the largest single block in 
California. Grass is concentrated in 3, 
4 and 5’year asparagus. Last year Sun 
Garden took the grass and operated the 
plant on a one year lease with option 
to continue. 


Birds Eye Foods (Canada) Limited, 
Canada’s largest selling brand, has been 
purchased by a U. S. and Canadian group 
headed by Milton S. Jennings of New 
York and Hugh Paton of Toronto. This 
was announced February 17 by Mr. Jen- 
nings who will be president of the new 
Canadian company. Birds Eye markets 
some 50 per cent of the total consumer 
quick frozen foods in Canada. General 
Foods Corporation, who originally pur- 
chased world rights to Birds Eye Foods 
fom Clarence Birdseye for $22,000,000 

1929, sold these rights—excepting for 
\nited States—to the Unilever organiza- 
ton in 1942. The Jennings-Paton group 

vw own Birds Eye in Canada. The 

ver organization retains Birds Eye in 
ve rest of the world. President of Na- 
‘onal Almond Products Corporation, 

‘~w York, Mr. Jennings will assume 

tive management of the new Canadian 

‘ds Eye company. He recently sold 

s controlling interest in Airline Foods 

p., Which he headed for 28 years. Air- 

ie Foods was a holding company for 

» food plants in the United States. Mr. 

aton, a Canadian industrialist, is presi- 

nt of Paton Corporation of Toronto, 
hich owns propérties in shipbuilding 
id oil as well as food industries. 
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Calvin L. Skinner, formerly Executive- 
Secretary of the Tri-State Packers Asso- 
ciation, and for the past year and a half, 
Executive-Secretary of the Chinchilla 
Breeders Association, on his way from 
Salt Lake City to New York, dropped in 
at the Hilton Hotel, Sunday evening, to 
visit with his many friends. Cal, who 
has had the unenviable job of proving 
that it still pays to stay in the Chinchilla 
Breeding business and market the furs 
commercially at the very much reduced 
rate of about 30 to 35 dollars per hide, 
compared with a former $1,000 a pair for 
live breeding animals, is practicing what 
he preaches. Yup, Cal’s a breeder him- 
self now. 


Vernon Otto of the Green Giant Com- 
pany, Belvidere, Illinois, was named 
President of the Illinois Canners Asso- 
ciation at the annual business meeting of 
the Association, held in Chicago Febru- 
ary 15. Mr. Otto suceeds R. E. Snively 
of the Illinois Canning Company, 
Hoopeston. Named to the Vice-Presi- 
dency was Hal W. Souther of Libby, Mc- 
Neill and Libby, while W. Don Jones of 
Streator was re-elected Secretary-Treas- 
urer. Directors for 1955 are Horace Lar- 
kin, Rochelle Asparagus Company, Mr. 
Otto, Richard Schlecht, Rossville Pack- 
ing Company, P. A. Schmith, Stokley 
Van Camp, Mr. Snively, Robert Truett, 
Princeville Canning Company and 
Charles L. Suppiger, The G. S. Suppiger 
Company. 


Plans are being made for the consoli- 
dation of the Consolidated Foods Corp., 
of Chicago, Ill., and the Smart & Final 
Iris Co., of Los Angeles, Calif. The 
Chicago organization, of which Nathan 
Cummings is chairman, is rated as the 
country’s largest wholesale grocery con- 
cern, while the Los Angeles firm covers 
southern California, Arizona and Nevada. 


Samuel R. McGrew, plant manager of 
Stokely-Van Camp in Greenwood, In- 
diana, passed away Monday, February 
14, while undergoing heart surgery. Mr. 
McGrew, the son of a canner, had spent 
a lifetime in the business. He joined 
Stokely in 1927, when the Jeffersonville 
Canning Company was absorbed by that 
firm. He was made Manager of the 
Greenwood Plant in 1937. 
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R. Bruce MacFarlane, 53, Sales Mana- 
ger of the Closure Division of Anchor 
Hocking Glass Corporation, Lancaster, 
Ohio, passed away of heart failure on 
Friday, February 4, 1955 at his home, 
201 East Wheeling Street, Lancaster, 
Ohio. 

Mr. MacFarlane, a native of Sioux 
Sity, Iowa and a graduate of the Uni- 
versity of Chicago, was Sales Manager 
for The Aridor Company, Chicago, prior 
to his affiliation, in 1938, with Anchor 
Hocking Glass Corporation as its Closure 
Division Sales Manager, a position he 
held until his death. 


The newly organzied IXL Food Com- 
pany has been formed to take over the 
holdings of the Workman Packing Co. at 
San Lorenzo, Calif., an old food packing 
concern marketing the IXL brand of 
Spanish and Italian foods. The men iden- 
tified with the new company are Law- 
rence G. Stark, Russell J. Meidel, Stan 
Bell, J. Joyce, E. L. Roberts and H. P. 
Huebner. 


William P. Lyle, Lyle-Pratt Company, 
has been named President of the Port- 
land Oregon Food Brokers Club for 1955. 
A. E. Fewel of the M. J. Edwards Com- 
pany is the new Vice-President with 
Dave Robinson, Robinson Brokerage 
Company, Secretary-Treasurer. 


George D. Crabb has been selected to 
head a new public relations department 
for the Hawaiian Pineapple Company, 
Ltd., at its mainland headquarters at San 
Jose, Calif. Mr. Crabb has been with the 
firm since 1941 and for the past six 
years has been assistant to the director 
of public relations. 


The H. J. Heinz Co. has formally an- 
nounced its intention of closing the Ber- 
keley, Calif. plant and merging its acti- 
vities with the plant at Tracy. The 
change in operations will be commenced 
at once, but some items will be processed 
at Berkeley for some time. The move 
will affect about 200 permanent employ- 
ees and several hundred seasonal work- 
ers. The site of the Berkeley plant was 
purchased about 30 years ago and the 
Heinz building has since become a land- 
mark. O. R. Hayes, West Coast regional 
manager, says that space limitations 
and increased distances from farmlands 
supplying the firm are the primary 
reasons for the move. These conditions 
do not prevail at the Tracy plant. 
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CORN 


... and Tailor-Made Packaging 


During Colonial times, strings of dried corn hung over practically 


every fireplace. Dried corn has the makings of good eating, but 
we doubt if the modern homemaker would enjoy the husking. 
shelling and grinding necessary to serve it. 

It is so much easier for her to drop into the nearest food store 
and take her choice of canned cream-style corn, whole-kernel corn, 
corn on the cob—not to mention corn chowder, tamales and succo- 


tash. Tailor-made packaging has made it possible to have corn in 
a wide variety of forms, any time at all. 

Because so much of America’s corn is now packed in Conti- 
nental packages, our scientists have paid particular attention to 


developing better processing methods and containers for it. Their 
work has helped make packaged corn delicious, nutritious, and 


one of the best food values you can buy. 


Tailor-made packaging for almost everything 


With a host of materials to work with, and fifty years of experience 
at our command, Continental is prepared to give you tailor-made 


package service for nearly any product you can name. 


CONTINENTAL CAN COMPANY 
New York 17, N. Y., and Montreal, Canada 


Perving Ber ving 


Cor 
Mule 


ie 
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CONTINENTAL CAN COMPANY 


Sify Years of Sailor Made Packaging 


Tin Cans 

Caps and Corks 
Fibre Drums 
Plastic Bottles 
Decoware 

Paper Containers 
Conolite@ 

Flexible Packaging 
Steel Containers 


CANNERS LEAGUE ESTABLISHES 
FOREIGN TRADE DEPARTMENT 


Frank C. Elliott, foreign trade expert 
and food industry specialist, has accepted 
a position with the Canners League of 
California to carry on the association’s 
stepped-up program to stimulate foreign 
sales of California canned fruits and 
vegetables—particularly in the United 
Kingdom, Europe and Latin America. 


Mr. Elliott will spend considerable 
time in Washington, D. C., as well as in 
traveling abroad in the pursuit of his 
new duties. 


Prior to 1934 Mr. Elliott accumulated 
an impressive experience in the canning 
business in the Northwest. Over a period 
of approximately 24 years, he was en- 
gaged in fruit, vegetable and berry can- 
ning, field warehousing, and salmon and 
seafood canning in that order. 


From 1934 to 1949 he was with Henry 
W. Peabody & Company, of London, Ltd. 
This connection gave him a thorough 
grounding in foreign trade, including 
knowledge of the U. K. Market and the 
Orient. As Peabody’s American repre- 
sentative and later as Director in their 
American companies, he had a daily con- 
tact with canners, buyers, brokers, cus- 
toms officials, government officials, and 
shipping people. 


From 1949 to date Mr. Elliott has 
served the U. S. Government in various 
capacities. In 1951 he went with the 
Office of the Quartermaster General to 
assist with subsistence and distribution 
problems arising out of the Korean War. 
His official title was Transportation Ad- 
visor to the Quartermaster General. He 
is now serving as Chief of the Division 
of Industry, Mining and Transportation 
for the Foreign Operations Administra- 
tion, stationed in Tel Aviv, Israel, which 
position he will leave to come with the 
Canners League of California. He is ex- 
pected to begin his new duties on or 
about May Ist. 


U. S. STEEL TO TELL 
LID-FLIPPER STORY 


Through the courtesy of the United 
States Steel Corporation, the new White 
Cap Lid-Flipper will be demonstrated 
before the television audience on Tues- 
day, March 8. The demonstration will 
come following the Elgin Hour, which 
is seen 9:30 to 10:30 p.m. The Elgin 
Hour is sponsored alternately by U. S. 
Steel. 


Cal Lindell, for some time with the 
market research division of Safeway 
Stores, Oakland, Calif., has been ap- 
pointed assistant manager in the adver- 
tising and public relations department of 
Food Machinery and Chemical Corp., 
San Jose, Calif. 


CALENDAR 


OF 


EVENTS 


MARCH 4-5, 1955—vIRGINIA CANNERS 
ASSOCIATION, 47th Annual Convention, 
Hotel Roanoke, Roanoke, Virginia. 


MARCH 8, 9, 1955 — PENNSYLVANIA 
CANNERS ASSOCIATION, Second Annual 
Canners Workshop, Yorktowne Hotel, 
York, Pennsylvania. 


MARCH 9, 1955—rTRI-STATE PACKERS’ 
ASSOCIATION, Annual Sales Clinic, Had- 
don Hall, Atlantic City, New Jersey. 


MARCH 10, 1955 — WISCONSIN CAN- 
NERS ASSOCIATION, Annual Sales Con- 
ference, Schroeder Hotel, Milwaukee. 


MARCH 10-11, 1955—tTRI-STATE PAcK. 
ERS ASSOCIATION, Spring Meeting, Had- 
don Hall, Atlantic City, N. J. 


MARCH 10-11, 1955—ozARK CANNERS 
ASSOCIATION, 47th Annual Convention, 
Colonial Hotel, Springfield, Missouri. 


MARCH 13-16, 1955 — NATIONAL 
FROZEN FOOD CONVENTION, National As- 
sociation of Frozen Food Packers & Na- 
tional Wholesale Frozen Food -Distribu- 
tors, Conrad Hilton Hotel, Chicago, III. 


MARCH 25-26, 1955—UTAH CANNERS 
ASSOCIATION, 43rd Annual Convention, 
Hotel Utah, Salt Lake City, Utah. 


MARCH 28-29, 1955—-CANNERS LEAGUE 
OF CALIFORNIA, 5lst Annual Meeting, 
Santa Barbara Biltmore, Santa Barbara, 


MARCH 29, 1955 — TENNESSEE-KEN- 
TUCKY CANNERS ASSOCIATION, Annual 
Meeting, Peabody Hotel, Memphis, Tenn. 


MAY 18, 14, 1955 — PENNSYLVANIA 
CANNERS ASSOCIATION, Fourth Annual 
Sales Clinic, Bedford Springs Hotel, Bed- 
ford, Pennsylvania. 


MAY 15-18, 1955 — UNITED STATES 
WHOLESALE GROCERS ASSOCIATION — An- 
nual Convention and Exposition, Miami 
Beach, Florida, 


JUNE 20, 21, 22, 1955—GROCERY MANU- 
FACTURERS OF AMERICA, Mid-Year Meet- 
ing, Greenbrier Hotel, White Sulphur 
Springs, West Virginia. 


NOVEMBER 16, 17, 18, 1955—GrRocERY 
MANUFACTURERS OF AMERICA, 47th Annual 
Meeting, Waldorf-Astoria Hotel, New 
York City. 
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A good eye-level shelf display of the brilliant red maraschino 
cherries makes a sales signal and traffic stopper in the aisles of 
the modern self-service grocry store almost any time of the 
year. But, with St. Patrick’s Day just around the corner (March 
17) the green maraschino cherry comes into its own in a selling 
way. Stocked in combination with the red variety, they rea'ly 
give the “go” sign for fast turnover. Cherry Growers «nd 
Industries Foundation through the Ted Sills Organization of 
Chicago, is encouraging a special sales push on the “grees” 
in connection with St. Pat’s Day, meanwhile of course, pointing 
out the many, many uses of the eye-catching “reds”. 
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NEW YORK MARKET 


Better Consumer Interest In Canned Foods 
—0Orange and Blended Juice Prices Advance 
— Eastern Tomato Market Firm — String 
Beans In Little Better Demand—Some Inter- 
est In Corn—Beets In Light Supply—Trade 
Waiting For Tuna Prices—Sardines Firm. 


By “New York Stater” 


New York, N. Y., February 24, 1955. 


THE SITUATION—In nearly all can- 
ned food groups there is a better con- 
sumer interest. This movement is not 
broad, but it suggests that buyers are 
in need of supplies and are trying to 
obtain quantities just a little larger than 
their weekly requirements. 


With few exceptions, the buying is not 
large enough to bring about price 
changes, but the trade feels that should 
it be continued for a spell values will 
reflect the trend. This applies particu- 
larly to tomatoes, tomato products, peas, 
a number of fruits and some fish. There 
is also an idea that the demand for corn 
and string beans will pick up shortly, 
for two reasons, one that the shortage 
of other vegetables will force buyers 
into this market-and the other the inten- 
sive sales campaigns being readied by 
various groups to push these products in 
all distributor outlets. 


tHE OUTLOOK—The trade is quite 
ce:iain that the months ahead promise 
to witness a very steady canned food 
pice position. Reasons for this include 
all unsold canner stocks of many 
loms, the long period before important 
sacements are possible, low inventory 
p ‘tion of many buyers on some vege- 
ts les and fruits, the normal increase 
ially noted in the demand for fish com- 
icing around this time and the attrac- 
’ price situation existing in some of 
vegetable packs. 


New pack spinach prices are due and 
' » belief is that the schedule will be in 
the neighborhood of price levels late in 
o4. This will be followed by activity 
asparagus in a month or so where 
ns point to firm grower levels. All 
‘ 'd the market appears to be in a well 
‘bilized position. 
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CITRUC JUICES — Price advances 
were announced on orange and blended 
juices, while grapefruit juice and the 
segments remained unchanged. Orange 
juice was lifted 2%ec a doz. on 2s, 10¢ 
on 46 oz. and 5c on 10s, per doz., f.o.b. 
cannery, while blended juices were moved 
up 2%c on 2s, 5e on 46 oz. and 5¢ on 10s, 
also f.o.b. cannery. 


The new price schedules were $1.05 for 
orange juice 2s, $2.35 for 46 oz., and 
$4.90 for 10s. Blended juice schedule 
was 97%c, $2.10 and $4.35, per doz., 
respectively. All were f.o.b. shipping 
point. 


Advances were based on a better de- 
mand, higher grower prices and the be- 
lief that the recent cold weather in the 
Florida citrus belt actually did a certain 
amount of crop damage. 


TOMATOES—FEastern markets are 
quite firm with the offerings limited. 
However the general demand has not 
been as heavy as expected. The offer- 
ings were largely in small lots around 
$1.25 to $1.30 per doz. for 303s, stand- 
ards f.o.b. cannery. In the Midwest, the 
recent advances named on _ tomatoes, 
especially 308s, extra standards, resulted 
in some falling off in buyers interest. 
Canners have fairly good stocks of this 
size and apparently some were willing 
to accept slight concessions if the bids 
were for sufficient volume. California 
offerings were moderate. The industry 
there was studying the effort of canners 
to secure acreage with the market in this 
respect around $22.50 per ton. 


PEAS—This is one of the tight market 
positions. The majority of canners are 
well sold and where there is any pressure 
at all, the trade feels that this develops 
from canners being anxious to secure 
finances so as to maintain corn schedules. 
For standards 303s, both sweets and 
Alaskas, buyers are finding it hard to 
secure stocks at $1.20 f.o.b. Midwest sell- 
ing points. For 10s, the market is ex- 
tremely firm. Most canners having any 
supply were showing a tendency to hold 
to the idea that a higher schedule will 
prevail later. In Maryland area stand- 
ard Alaskas ungraded 303s were quoted 
nominally in some quarters at $1.15, 
while standard 4 sieves were inside at 
$1.20 and 10s at $7.25. Not much sup- 
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ply is available on any of the packs in 
the East. 


STRING BEANS—tThere is a some- 
what better demand, but the buying in- 
terest has not been large enough to bring 
about any worth while change pricewise. 
Stocks are large and buyers in most in- 
stances are displaying an attitude of 
staying out of the market. They feel 
apparently that the weight of supply will 
bring about further price concessions. 
For standard cuts, flats, 303s, f.o.b. 
Maryland cannery, there were offerings 
at 95¢ to $1.00 per doz. The same basis 
was asked for standard 5 sieve cuts, f.o.b. 
Michigan or Wisconsin cannery. Extra 
standard 5 sieve cut was priced around 
$1.20 f.o.b. New York cannery. There 
continued to be some offerings out of 
Florida. Extra standard cut greens, 3, 
4 and 5 sieve were priced at $1.20 and 
$1.25 per doz. However, since the recent 
freeze in that State there has been a 
tendency to tighten offerings. 


CORN—Buyers are starting to show 
interest in this product, largely because 
of the attractive price, as compared with 
recent seasons and also with other com- 
peting vegetables. Supplies are large, 
but some feel that sharp inroads will be 
made into these holdings before the 
winter season is over. In the Midwest 
several packers are reported to have ad- 
vanced the sales price on 10s fancy whole 
kernel golden to $8.00 and will not shade 
that figure regardless of purchases. It 
was noted that most of the cheap offer- 
ings of standards of this size have been 
cleaned up. Balancing this, however, is 
the fact there continues to be sales pres- 
sure in 308s, and 8 oz. of shelf sizes, 
with the majority of canners anxious 
sellers. Standard whole kernel golden 
was offered at $1.00, basis 303s, cream 
golden at 95c and cream white at $1.05, 
all per doz., f.o.b. cannery. In the 
Maryland area standard whole kernel 
golden was again offered, 303s at $1.00 
per doz., f.o.b. 


BEETS—Reports from Wisconsin in- 
dicate that there is a tight market for 
small wholes, fancy sliced and diced and 
that the supplies are limited. Some can- 
ners are actually short of supplies and 
are buying from other processors to bal- 
ance out their holdings. As for cuts and 
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salad sliced qualities, a better supply 
situation exists. There is no sales pres- 
sure in the East with diced 303s, held 
at $1.05 and French style at $1.10, f.o.b. 
Maryland areas. There were some offer- 
ings of standard sliced out of Texas at 
$1.00 for 303s, and $4.50 to $4.75 for 10s, 
f.o.b. cannery. 


CARROTS—Packing totals are well 
below recent years, and with a better 
cemand for this vegetable, prices turned 
firm, along with limited offerings. Mary- 
land canners held diced 303s at 90c and 
10s close to $5.00. In the Midwest can- 
ners would not shade 95c for 303s, fancy 
diced and $4.75 for 10s, f.o.b. 


SALMON—Offering price schelules 
remain very firm with the total Alaskans 
available limited to a few size packs 
mainly halves. There is a moderate in- 
terest, but apparently the trade is hoping 
for reduced shelf sizes so as to bring the 
market into a better position when the 
new packs begin to move late this year. 
Alaska red sockeyes 1s ta!l were offered 
at $28.00 and halves at $16.50, while 
chums were available at $9.50 for ha-ves. 
Puget Sound sockeye halves were again 
priced at $16.50. All salmon offerings 
are subject to withdrawal without notice 
from canners. 


TUNA FISH—The trade continues to 
wait for some settlement as regards 
prices which canners will have to pay 
fishermen. Negotiations so far have not 
brought about any such development. 
Fishermen are holding for a schedule of 
$300.00 per ton and higher for albacore, 
dockside, while canners were reported to 
be offering well below that level. Mean- 
while there are reports of clippeis 
heavily loaded and maintaining refrig- 
eration at various canner plants, await- 
ing unloading, which move cannot be 
done until the price basis is arrived at. 
The market demand has been fair, but 
there has been no change in the general 
quoted price for either domestic white 
or light meat albacore. Japanese tuna 
prices, however, have firmed, with white 
meat solid pack in brine around $12.75 
and light meat at $10.50 per case, 
ex-warehouse, New York. Reports from 
Peru were of sharp reductions in canning 
operations of bonito as a result of the 
absence of fish runs. This is considered 
the heaviest packing period of the year 
in that area. 


SARDINES—tThere is a firm position 
in all market outlets. Maine canners are 
reported to be carrying very small un- 
sold stocks at this time. The principle 
item of news from that area is the move 
on the part of a Maine State Senator who 
also is a canner, to bring about a tight- 
ening of the inspection system in fish 
canneries and to clear can labels stating 
exactly what the contents are. The trade 
is highly in favor of this and hopes that 
the bill will become a law at this session 
of the Legislature. Most canners are 
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asking $7.00 per case for keyless, quar- 
ters, f.o.b. cannery. 


CALIFORNIA FRUITS—Market de- 
velopments center entirely on the move- 
ment of various packs from California to 
distributor outlets. First hands are press- 
ing for shipping directions with a desire 
to get as much stock out of the State 
before March 7, as possible. This is in 
order to prevent merchandise in ware- 
houses being taxed, whether sold or 
unsold. 

Meanwhile, the market for cling 
peaches, pears, and apricots are very 
firm. Recent price reductions in fruit 
cocktail and pressure to sell other canned 
fruits, brought about results, for there 
has been a better call for many of these 
items. Stocks are not believed to be 
large, but canners were said to be 
anxious to get the supply into the hands 
of consumers rather than pay this tax. 
Some peach canners are in the fields 
secking acreage, but so far no prices 
have been mentioned. 


RSP CHERRIES—Michigan canners 
dropped the asking basis on 10s, to 
$13.00 per doz., and this uncovered quite 
a business. The move was made so as 
to bring about reductions in the holdings 
of first hands. There was also a desire 
to meet competition offered from the 
frozen market where prices were show- 
ing quite some weakness. A number of 
canners in this state are out of 303s, 
having sold the bulk of their remaining 
stock at $2.15 per doz. f.o.b. Supply of 
2s continued limited and where any of- 
ferings develop, sellers are holding for 
$2.50 per doz. f.o.b. 


CALIFORNIA MARKET 


Steady Routine Demand—Dry Beans Steady 
—Some Tomato Lists Being Revised—Green 
Bean Deals Successful — Clings Helping 
Pears Move—Tuna Landings Lighter— 
Salmon Cleanup Expected. 


By “Berkeley” 
Berkeley, Calif., February 24, 1955. 


THE SITUATION—The offices of can- 
ners and brokers in San Francisco have 
been thinned of personnel by the trade 
conventions in Chicago, but it is noted 
that business has slackened off but 
slightly during the past week. Buying 
is largely of a routine nature with prices 
largely unchanged, with wholesale dis- 
tributors apparently keeping closely in 
step with retail movement. This is defi- 
nitely ahead of that of a year ago, despite 
higher prices on many items. A close 
watch is being kept on weather condi- 
tions in this area, since 1955 crops de- 
pend largely on these during the next 
few weeks, Rainfall in most parts of the 
State is slightly below normal, but ahead 
of that of last year to a corresponding 
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date. Cool weather has held back the 
maturing of spinach and asparagus, ani! 
canning of these may be delayed some- 
what. Spinach acreage may be increase:! 
over that of last year, owing to the goo: 
movement of the 1954 pack and the hold- 
over of stock from the previous season. 


DRY BEANS—A steady movement of 
dry beans is noted in this market, al- 
though canners have been buying rather 
sparingly, having anticipated require- 
ments quite fully last fall. Disiribution 
of California beans during the first five 
months of the 1954-55 crop year wes 
well above last season when d'stributors 
end canners were buying on largely a 
monthly basis. The September through 
January disappearance of 2,531,000 ewt. 
compares with 1,957,000 ewt. during the 
same months last year and a 10-year 
average of 2,472,000 cwt. Small White 
beans continue to move at $11.50 per 100 
Ibs. and Pink beans are moving at $7.65 
to $7.75. 


TOMATOES — Tomatoes have been 
gradually firming in price of late and 
some lists are being revised. It seems 
quite difficult now to locate any No. 1s at 
less than $1.55 for fancy and some lists 
that formerly quoted No. 2%s at $2.40 
have gone to $2.45. In Standards it is 
no longer possible to locate any sizeable 
lots of No. 2%s at less than $1.90, or 
No. 10s at any price under $7.25. Tomato 
juice has also firmed in price with most 
sales of No. 2 fancy reported at $1.10- 
$1.15 and 46-0z in the $2.35-$2.571%4 
range. The tomato paste market is quite 
strong, with little available in the 6-oz. 
size. Puree is tightly held, the sardine 
canning trade having made unexpectedly 
heavy purchases early in the season. 
Some slight advances have been made 
on catsup, with some canners suggesting 
that a close cleanup seems in sight be- 
fore the new pack next fall. 


GREEN BEANS—Holders of green 
beans have been making special efforts 
to move stocks which seem quite large 
at this time, especially in view of the 
very limited stocks at this time last year. 
Special deals have been made to move 
stocks out before the end of the tax year 
and these seem to have been quite suc- 
cessful. Some of the deals hinged 
around the offer to include 10 cases free 
with each shipment of 100 cases before 
the passing of February. 


PEARS—Bartlett pears are in rather 
heavy supply in first hands, owing to the 
very large pack made, but some canners 
are making sales of this item by being 
able to furnish some cling peaches at the 
same time. Stocks of cling peaches ar» 
getting down to the light side with som: 
canners and quite a few expect to g? 
into the new season with their ware- 
houses cleared. No. 10s are especial]. 
firmly held, with lists showing much les. 
variance than usual. Fruit cocktai: 
rroved a rather larger pack than som: 
had anticipated, but lists remain largely 
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without change. There have been rather 

ore sales of No. 2's reported at $3.35 
for choice than a few weeks ago, but 
-ome business is still being done at $3.45. 


TUNA—Landings of tuna for packing 
in California canneries are much lighter 
so far this year than last. The latest 
Government figures indicate that for the 
period January 1 to February 12 these 
were but 13,972 tons, compared with 20,- 
909 tons for the like period in 1954. 
These include deliveries by the local fish- 
ing fleets, transhipments: by American- 
flag vessels from Central American 
countries and imports delivered directly 
by packer boats and freighters from 
foreign countries. The 1955 ex-vessel 
price contract has not been settled, as 
yet, but price negotiations are under 
way. Some vessels are fishing subject 
to ex-vessel price contract when estab- 
lished. The canned tuna market is 
largely without change, but quotations 
are not running as wide a range as late 
in 1954. Some advertised brands of fancy 
white meat are still quoted at $16.25 for 
No. 1 7 oz., but private label fish of like 
quality is to be had for $14.00. 


SALMON—Canned salmon continues 
to move quite freely, with indications 
that most fish of Alaskan pack will be 
out of first hands by the time the new 
season opens. No sales of Alaska red 


salmon are reported at less than $28.00 
for 1s tall and $16.00 for halves, with 
medium reds moving at $25.00. Some 
featured brands sell at slightly higher 
prices. There are still some sizeable lots 
of Puget Sound sockeyes in first hands, 
with halves priced largely at $17.00. 


John T. Stearns, in charge of the 
Philadelphia Processed Products Inspec- 
tion office, passed away suddenly from a 
heart attack February 5. Mr. Stearns 
was born in Arkansas October 25, 1903. 
He attended the University of Arkansas, 
and later spent several years as canning 
plant manager and four years with the 
Continental Can Company. He was ap- 
pointed to the Processed Products In- 
spection Service in 1942, and in 1943 
was placed in charge of the Nashville 
office. In 1946 he was placed in charge of 
the Philadelphia office, where he re- 
mained until the time of his death. 


Annual Meeting of the Tennessee- 
Kentucky Canners Association, will be 
held at the Peabody Hotel, Memphis, 
Tennessee, on March 29, according to an 
announcement by H. L. W. Hill, Secre- 
tary-Treasurer. 


The fiftieth annual convention and 
golden anniversary celebation of the Na- 
tional - American Wholesale Grocers 
Association will be held in Chicago, the 
week of March 4, 1956 at the Palmer 
House, Ralph B. Johnson, executive vice- 
president of the association, announced 
at the convention. For many years, 
NAWGA’s annual conventions have been 
held in the same city and prior to the 
meetings of the canners and brokers 
groups. The decision followed a con- 
fidential survey of the membership re- 
cently that revealed an overwhelming 
vote in favor of the move. The board 
also decided to hold its midyear meeting 
this year at the Broadmoor, Colorado 
Springs, Colorado, September 11-14, 
1955. 


The Bushberry Advisory Board re- 
cently formed under the California State 
Marketing Act, has named the Pacific 
National Advertising Agency, 2222 19th 
Ave., San Francisco, Cailif., to handle 
advertising, research and sales promo- 
tion work. The promotion of Boysen- 
berries in fresh and canned form will be 
given special attention. 


HAMACHEK 


ELEVATOR PEA SAVER 


Pea vines discharged from a viner contain threshed peas that have been entangled 


with mats of vines. 


The Elevator Pea Saver is a patented device which rolls over 


and pulls apart each mat of vines as it passes up the discharge elevator of a viner. 
By this action these threshed peas, normally lost, are recovered in the chaff separ- 


ator or tailing machine of the viner. 


The increased yields from the vines without 


additional seed, land rental, field supervision, or labor costs enhance profit. 
Hamachek Elevator Pea Savers are available for all makes of viners. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
ASPARAGUS 
Se Calif., Fey. All Gr. No. 2 
Nominal 
REANS, StrInNcLess, GREEN 
MARYLAND 
Fey., Fr. Style, 8 02............ 1.00-1.05 
1.45-1.60 
No. 10 8.00-8.25 
Ex. Std., Cut Gr., 8 02. ....... .90-.95 
1.10-1.25 
No. 10 7.25-7.50 
Std., Cut, Gr., No. 303........ .95-1.00 
BD 6 :25-6 :50 
NEw 
Wh., Fey., No. 308....2.50-2.75 
3 sv. 2.25 
Cut, Fey., 3 sv., No. 308....1.50-1.55 
No. 10 8.25 
Fey., 4 sv., cut, No. 303.......... 1.4714 
No. 10 7.75 
Ex. Std., Cut, No. 303.......... 1.25-1.30 
No. 10 6.50-7.00 
MO. BOB 85 
Fey., 4 sv., cut, wax, 
1.55-1.60 
WISCONSIN 
Wh., Fey., 2 sv., No. 303....2.50-2.55 
13.50-13.75 
af No. 10 12.25-12.50 
Cut, Fey., 3 sv., No. 308......1.45-1.55 
No. 10 7.75-8.25 
1.35-1.45 
: No. 10 7.00-8.00 
. Ex. Std., 4 sv., No. 303................1.30 
a No. 10 6.25 
Ex. Std., 5 sv., No. 308........1.20-1.25 
No. 10 5.75-6.00 
Out; Wo 1.00-1.05 
No. 10 5.25-5.75 
bas Wax, Cut, Fey., 3 sv............. 1.55-1.60 
No. 10 9.75 
4 sv. 1.45-1.50 
5 sv. 1.25-1.30 
N.W. Blue Lake 
Fey., 3 sv., cut, No. 303.......... 1.97% 
No. 10 10.75 
Texas, Std. Cut, No. 308.............. 1.00 
No. 10 5.50 
BEANS, LIMA 
MIDWEST 
Fey. Tiny Gr., No. 303........2.00-2.30 
Sm. Gr., No. 
No. 10 12.00 
Fey. Gr. & Wh., No. 303..........000 1.60 
No. 10 9.50 
TRI-STATES 
Fey., Tiny Gr., No. 303......2.40-2.45 
Small 1.95 
: Medium 1.75 
Ex. Std. Gr. & Wh., No. 3038......1.35 
BEETS 
Md., Fey. cut, Diced 3038s....1.00-1.05 
Fey., Sliced No. 308............. 1.15-1.20 
WISCONSIN 
No. 303 1.171%4-1.20 
No. 10 5.75-6.00 
No. 10 4.75-5.00 
No. 10 5.00 


N. Y. Fey., Cut & Diced 303s..1.05-1.10 


Sliced 303s 1.25 
Texas, Fey., Sl., No. 1.05 
No. 10 6.25 
CARROTS 

Wis., Fancy, Diced, 
Md., Fey., Diced, No. 303.......... 1.00 
No. 10 5.50 

CORN— 
MARYLAN.» 

W.K. Gold., Fey., No. 8 oz... .90-.95 
1.30-1.35 
No. 10 8.00 
Ex. Std., No. 303 1.10-1.20 
so No. 10 7.00 
No. 10 6.50 
Shoe Peg, Fey., No. 303......1.45-1.50 
No. 10 8.00-8.50 
C.S. Fey., No. 303......1.20-1.30 
8.00-8.25 
10 7.00 


001.05 
No. 10 6.50 
MIDWEST 
Fey. W. K. Gold No. 308..1.15-1.22% 
No. 10 7.09-8.00 
Ex. Std., No. 
No. 10 6.00-7.00 
Std., No. 303 1.00 
No. 10 5.50-6.00 
C.S., Gold., Fey., No. 303....1.15-1.25 
No. 10 7.50-8.25 
1.05-1.15 
No. 10 7.00-7.75 
Std., No. 303 1.00-1.05 
No. 10 6.50 
Co. Gent. W.K., Fey., 8 02......... 90 
No. 303 1.32% 
No. 10 8.00 
1.25-1.42\ 
No. 10 8.00-8.75 
PEAS 
MARYLAND ALASKAS 
Fey., 2 sv., No. 303 1.80 
No. 303, Ex. Std., 2 sv....... 1.50-1.55 
3 sv. 1.40 
No. 10 7.50 
4 sv. 1.25-1.30 
Std., 4 sv 151.20 
No. 10 7.25 
MARYLAND SWEETS 
Fey., No. 10, 3 sv 9.50 
4 sv. 8.75 
Ex. Std., Ungr., 8 -85-.90 
No. 303 1.30 
Std., Uner., No. 1.20 
No. 10 7.00 
Mipwest ALASKAS 
Fey., 1 SV., 8 02. 1.60-1.70 
BOB 2.40-2.50 
Fey., 2 8V., 8 1,40-1.45 
No. BOB 1.90-2.00 
No. 10 11.50 
Fey., 3 sv., 8 oz w1.05-1.10 
BOB -1.60-1.65 
9.00-9.25 
Ex. Std., 2 sv., 8 oz. ....1.00-1.12%% 
NO. BOB 1.60-1.75 
Ex. Std., 3 sv., 8 02. 90-.924% 
NO. BOB 1.35-1.45 
.8.00-8.25 
Ex. 4 Sv., 8 -85 
No. 303 1.30 
No. 10 7.25-7.50 
Std., 3 sv., No. 1.30 
No. 7.00-7.25 
Std., 4 sv., No. 3038.....004 1.20-1.25 
No. 10 (MOM. ) 6.50-6.75 
MIDWEST SWEETS 
Fey., 8 8V., 8 1.07 %4-1.10 
No. 303 1.60-1.65 
No. 10 8.75-9.25 
Fey., 4 sv. 1.00 
NO. BOB 1.35-1.50 
10 8.00-8.25 
Fey., 5 sv., 8 02... -90-.92%4 
NO. BOB 1.35-1.40 
No. 10 8.00 
Fey., Ung., No. 303.......... 1.55-1.60 
No. 10 7.75-8.50 
Ex. Std., 2 sv., No. 308 ...... 1.60-1.65 
Ex. Std., 4 sv., Ung., 8 02......... -90 
No. 303 1.30-1.35 
7.25-7.50 
Ex. Std., 6 8V., 8 82% 
No. 303 1.25 
No. 10 7.25-7.75 
Std., Ungr., No. 303........... 1.20-1.25 
No. 10 7.00 
POTATOES, SWEET 
Md., Fey., Sy. Pack, 
No. 21%4 2.20-2.30 
No. 3B Squat 1.90-2.10 
PUMPKIN 
Midwest, Fey., No. 303..(nom.) 1.00 
SAUERKRAUT 
Midwest, Fey., No. 303.... .92%4-.95 
1.00-1.0714 
1.20-1.30 
4.20-4.40 
214’s 1.15-1.30 
No. 10 3.90-4.25 
Texas, No. 303 1.05 
No. 10 5.15 


SPINACH 
Tri-State, Fey., No. 1.65 
Calf... 90 4.60-4.70 
TOMATOES 
1.2714-1.30 
No. 2% 2.15-2.20 
No. 10 7.50-8.00 
Bix. BOB 1.45-1.50 
No. 10 8.00-8.25 
New York, Fey., Wh., 
No. 2 2.50 
No. 10 8.50-8.75 
INDIANA, Fey., No. 2.15 
No. 2% 3.25 
1.50-1.60 
No. 2% 20002050 
No. 10 8.75 
1.05-1.10 
1.35-1.40 
No. 2% 2.25-2.30 
No. 10 Nom. 
Calif., Fey., S.P., No. 303....1.60-1.65 
No. 2 2.00 
No. 2% 2.45-2.50 
No. 10 9.50 
1.40-1.45 
No. 2 1.65 
No. 2% 2.10-2.15 
No. 10 7.50-7.60 
No. 2% 1.90 
No. 10 7.25 
No. 303 1,25 
1.20-1.25 
No. 10 6.75-7.00 
TOMATO CATSUP 
1.70-1.75 
No. 10 
No. 10 12.00 
Ex. Std., 14 oz 1.65 
No. 10 11.00 
TOMATO PASTE (Per Case) 
7.50 
No. 10 (per doz.).. m 
Md., Fey., 100/6 oz. 
TOMATO PUREE 
Calif., Fey., 1.045, No. Ques... 1.65 
No. 2% 1.95 
No. 10 6.50 
No. 10 6.50-6.75 
7.00 
-90-.95 
No. 10 6.75 
FRUITS 
APPLE SAUCE 
East, Fey., No. 3038 
No. 10 7.75-8.00 
Calif. (gravensteins) 
1.50-1.55 
No. 10 9.00 
N.Y. Apples, fey., sl., . 10....10.25 
APRICOTS 
Halves, Fey.. 8 1.35 
No. 303 2.10-2.15 
No. 2% 3.50-3.60 
No. 10 12.00 
Choice, 8 oz 1,20-1.25 
No. 303 2.00-2.10 
No. 2% 3.10-3.20 
No. 10 11.00 
No. 10 9.85-10.10 
CHERRIES 
R.S.P., Water, No. 2.25 
No. 2 2.60-2.65 
13.00-13.75 
N.W., Calif., R.A., Fey., 8 072.....1.75 
No. 303 3.05 
No. 2% 5.00 
No. 10 17.90 
Choice, 8 oz 1.65 
No. 303 2.90 
No. 2% 4.70 
No. 10 16.60 
Std., No. 214 4.25 
No. 10 15.10 
No. 10 Fey. 16.80 
COCKTAIL 
No. 2% 3.45-3.50 
No. 10 12.80-13.25 


CANNED FOOD PRICES 


Choice, No. 808 2.10-2.15 
No. 2% $.35-3.45 
12.25-12.50 

PEACHES 

Calif., Cling, Fey., 
1.80-1.8214 
No. 2% 2.85-2.90 
10.25-10.60 

No, 214 2.70 
No. 10 9.60-9.85 

2.45-2.471% 
No. 10 8.75-9.00 

Elberta, Fey., No. 
No. 10 12.00 
Choice, No. 2% 2.90 

PEA 

2.35 
No. 2% 3.85-3.90 
No. 10 13.50 

No. 2% 3.40-3.50 
12.50-12.65 

Std., No. 303 2.00 
No. 2% 3.00-3.15 
11.50-11.65 

N. W. Bartletts, No. 2%, Fey...3.85 
Choice 3.50 
Standard 3.15 
13.50 
Choice 12.65 
Standard 11.55 

PINEAPPLE 

Hawaiian, Fey., Sl., No. 2.......... 2.85 
No. 2% 3.30 
No. 10 12.60 

Crushed, No. 2 2.40 
No. 2% 2.95 
10.10-10.45 

2.40 
2.85 

12.00 

oun "Halt 2.25 
No. 2% 2.70 

PRUNE PLUMS 

N.W., Choice, No. 2%........ «2.25 
No. 10 7.50 

1.55 
No. 2% 2.25 
No. 10 . 7.75 

JUICES 
CITRUS, BI.ENDED 

Fla., No. 2 9714 
46 oz. ...... 2.10 
No. 10 4.35-4.70 

GRAPEFRUIT 

No. 10 3.90-4.10 

46 oz. 2.15 

ORANGE 

Fla., No. 2 1.05 
46 oz. 2.35 
No. 10 4.90-5.00 

PINEAPPLE 

Hawaiian, Fey., No. 1.00 
46 oz. 2.12% 
4.10 

TOMATO 

1.20-1.25 
46 oz. 2,452.50 

46 oz. 2.50-2.60 

46 oz. 2.3542. 10 
No. 10 4.50 

46 oz. 2.35-2.57 
No. 10 

FISH 
SALMON—Prr 

Alaska, Red, No. 1T........ 28.00-29.59 
16.00-17.0 

P.S. Sockeye, No. 1T ...... 27.00-28.' 0 
16.50-17. 

Pink, Tall, No. 1 (nom) 20.00-21.)0 

Chums, Tall, No. 1............ 15.50-16...0 
9.00-9...9 

SARDINES—Per CAsE 
Maine, Oil 7.00 


Calif., Ovals 48/1’s per case..7.007.60 
TUNA—Pasr Case 


Fey., White Meat, 1’s....14.00-16.25 


Fey., Light Meat, 14’s......11.50-13.00 
Std., Light Meat 11.00 
Grated 8.25 


